
 
Hero’s Journey Formula and Questionnaire 

 
 
The purpose of this questionnaire is to brainstorm and organize the details to your story and 
the details around what you need to communicate to your target audience in order for them to 
want to work with you.  
  
A Hero’s Journey Story is all about building trust. People trust you, once they know your 
character. Character is forged from going through challenging moments in life and using who we 
truly are, deep down, to emerge victorious.  
  
Let’s map out your hero’s journey and the part of your character that people can trust because 
of what you have been through. 
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[Crossing the Threshold] 
What caused you to start on this adventure in the first place?  What inspired you?  What is the 
calling that you heard? 
  
  
[The Mentors and Guides] 
Once you stepped into this big mysterious world (mysterious to your audience; this is the area 
that you have gained wisdom in), who or what served as a guide for you at first? What helped to 
open your perspective and give you clarity and knowledge?  
  
  
[The Revelation] 
What caused your transformation? 
What low point/ challenge/ inner demon did you face, that your audience is currently having to 
face? 
  
  
What is your gift? 
What did you discover because of going through this experience: 
  
  
[The Return]: 
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What was it like bringing that gift to the world, at first: 
  
What has your business become, after working with the clients you have worked with? 
  
Now… what have you created, what is your business and how do you impact people’s lives? 
  

---------------------------------------------------------  
 
The Hero’s Journey Story is also an opportunity for your audience to connect and relate to you. 
By hearing your story it gives them insight into their situation and how they can form a better 
attitude towards their challenges moving forward. Your story is a mirror reflection of their story.  
  
Once you have the outline of your story, you can color in the elements of the story to help the 
audience relate to your situation and see how you are the solution for what they are looking for.  
  
If your story did the bragging for you, what would be the important things to brag about? 
  
  
 
Understanding Your Customer On A Deeper Level: 
1.     What keeps them awake at night? 
  
2.     What are they afraid of? 
  
3.     What are they angry about? Who are they angry at? 
  
4.     What are their top three daily frustrations? 
  
5.     What trends are occurring and will occur in their business or lives? 
  
6.     What do they secretly, ardently desire most? 
  
7.     Is there a built-in bias to the way make decisions? 
(Example: engineers = exceptionally analytical) 
  
8.     Do they have their own language? 
  
9.     Who else is selling something similar and how? 
  
10. Who else has tried selling them something similar and how has it failed?  
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Return your questionnaire to:  
jennie@yourdynamicstory.com or call 619-316-8425 to schedule your complimentary 30-minute 
Inspiration Session to see how you can implement these tools to monetize your message and 
build even more trust with your future clients.  
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